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rence King Publishing; 2 edition, 2012

Rand Fishkin, Why Content Marketing Fails, dostupné online na www.slideshare.net/rand-
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Sam Petulla, 10 More Charts That Are Changing Content Marketing, dostupné online na con-
tently.com/strategist/2014/11/11/10-more-charts-that-are-changing-content-marketing/

Zdenék KriZek, Ivan Crha, Jak psat reklamni text, Grada Publishing, Praha 2012, 4. aktuali-
zované a doplnéné vyd.

2 vybrané praktické ukoly z kapitoly 3 a 16 byly pfejaty ze Skoleni online copywritingu Jitky
Holasové. Moc ji timto dékujeme.
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