
References

Abercrombie, N. and Longhurst, B. (1998) Audiences: A Sociological Theory of Performance and 
Imagination, London and Thousand Oaks, CA: Sage Publications.

Adorno, T. W. (1991) The Culture Industry, London: Routledge.
Adorno, T. W. and Horkheimer, M. (1997) Dialectic of Enlightenment, trans. J. Cummins, 

London: Verso.
Alasuutari, P. (ed.) (1999) Rethinking the Media Audience, London and Thousand Oaks, CA:

Sage. ,
Allen, R. C. (1990) ‘From exhibition to reception: reflections on the audience in film history’, 

Screen, 31, 4, 347—56.
------(1985) Speaking of Soap Operas, Chapel Hill and London: University of North Carolina 

Press.
Althusser, L. (1971) ‘Ideology and the State’, in Lenin and Philosophy and Other Essays, London: 

New Left Books.
Altick, R. (1957) The English Common Reader: A Social History of the Mass Reading Public, 

1800-1900, Chicago: University of Chicago Press.
Altman, M. A. (1992) ‘Tackling Gay Rights’, Cinefantastique, October, 76.
Anderson, К. (1999) Turn of the Century, London: Headline.
Andes, L. (1998) ‘Growing up Punk: Meaning and Commitment Careers in a Contemporary 

Youth Subculture’, in J. S. Epstein (ed.) Youth Culture: Identity in a Postmodern World, 
Oxford: Blackwell.

Ang, I. (1985) Watching Dallas: Soap Opera and the Melodramatic Imagination, London: Methuen.
------(1991) Desperately Seeking the Audience, London and New York: Routledge.
------(1996) Living Room Wars: Rethinking Media Audiences for a Postmodern World, London: 

Routledge.
Arlen, M. (1980) Camera Age: Essays on Television, New York: Farrar, Strauss and Giroux.
Arnold, M. (1869, reprinted 1970) Culture and Anarchy, Harmondsworth: Penguin.
Assiter, A. (1988) ‘Romance Fiction: Porn for Women?’, in G. Day and C. Bloom (eds) 

Perspectives on Pornography: Sexuality in Film and Literature, Basingstoke: Macmillan, pp. 
101-9.

Auld, F., Jr. (1952) ‘Influence of social class on personality test responses’, Psychol. Bull., 49, 
318-32.



336 REFERENCES

Bacon-Smith, C. (1992) Enterprising Women: Television Fandom and the Creation of Popular 
Myth, Philadelphia: University of Pennsylvania Press.

Ballaster, R., Beetham, M., Fraser, E. and Hebron, S. (1991) Women's Worlds: Ideology, 
Femininity, and the Woman's Magazine, London: Macmillan.

Barker, M. (1984a) A Haunt of Fears: The Strange History of the British Horror Comics Campaign, 
London: Pluto Press.

------(1984b) Comics: Ideology, Power and the Critics, Manchester: Manchester University Press.
------(1984c) The Video Nasties, London: Pluto Press.
------(1997) ‘The Newson Report’ in M. Barker and J. Petley (eds), III Effects, London: 

Routledge.
Baron, S. W. (1989) ‘Resistance and its Consequences: The Street Culture ofPunks’, Youth and 

Society, 21, 2 (December), 207—37.
Barthes, R. (1975) The Pleasure of the Text, trans. R. Miller, New York: Hill and Wang.
Bennett, K. E. (1999) Xena: Warrior Princess, Desire between Women, and Interpretive 

Response, available from <http://www.drizzle.com/~kathleen/xena>.
Benveniste, E. (1974) Problemes de linguistique generale, Paris: Gallimard.
Berens, J. (2000) ‘She’s Gotta Have It’, The Observer Magazine, 10 October, 20-5.
Bernrsuter, R. G. (1935) Manualfor the Personality Inventory, Stanford: Stanford University Press.
Black Lace (1997, 1999) Promotional Packs (including Newsletters, Editor’s Guidelines for 

Authors and Editorial Response to Reader Questionnaires) Compiled and edited by 
Kerri Sharp. London: Virgin Publishing.

Blair, M. E. (1993) ‘Commercialisation of the Rap Music Youth Subculture’, Journal of Popular 
Culture, 27, 3, 21—33.

Blair, M. E. and Hatala, M. N. (1991) ‘The Use of Rap Music in Children’s Advertising’, in 
J. Sherry and B. Sternthal (eds) Advances in Consumer Research, 19, 719—24.

Blanchard, T. (1992) ‘Will there be a G-string in your Stocking?’, The Independent, 17 
December: 15.

Blumer, H. (1933) Movies and Conduct, New York: Macmillan.
Blumer, H., Hauser and Hauser, P. (1933) Movies, Delinquency, and Crime, New York: 

Macmillan.
Bobo, J. (1992) ‘The Color Purple: Black Women as Cultural Readers’, in D. Pribham (ed.) 

Female Spectators, London: Verso.
Bourdieu, P. (1984) Distinction: A Social Critique of the Judgement of Taste, London: Routledge 

and Kegan Paul.
Brooker, W. (2000) Batman Unmasked, London: Continuum.
------(2001) ‘Living on Dawson’s Creek: Teen Viewers, Cultural Convergence and Television 

Overflow’, International Journal of Cultural Studies, 4, 4.
------(2002) Using the Force, London: Continuum.
Brown, M. (1987) ‘The Politics of Soaps: Pleasure and Feminine Empowerment’, Australian 

Journal of Cultural Studies, 4.
Bruckner, J. (1981) ‘Der Blutfleck in Auge der Kamera’, Frauer und Film, 30, 13—23.
Brunsdon, C. (1997) Screen Tastes: Soap Opera to Satellite Dishes, London and New York: 

Routledge.
Brunsdon, C. and Morley, D. (1978) Everyday Television: Nationwide, London: BFI.
Buckingham, D. (1987) Public Secrets: EastEnders and its Audience, London: BFI.
------(1996) Moving Image: Children's Emotional Responses to Television, Manchester: Manchester 

University Press.
Cagle, V. M. (1995) Reconstructing Pop/Subculture, London: Virago.
CARE (Christian Action, Research and Education) (1994) Evidence to the Home Affairs 

Committee, London: HMSO.
Centre for Contemporary Cultural Studies, University ofBirmingham (1982) Making Histories,

London: Hutchinson.

http://www.drizzle.com/%7Ekathleen/xena


REFERENCES 337

Charters, W. W. (1933) Motion Pictures and Youth, New York: Macmillan.
Chein, I. and Rosenfeld, E. (1957) Juvenile narcotics use’, Law & Contemp. Problems, 22, 

52-68.
Chodorow, N. (1978) The Reproduction of Mothering: Psychoanalysis and the Sociology o f Gender, 

Berkeley: University of California Press.
Clair, J. et al. (1975) Les Machines celibataires, Venice: Alfieri.
Clarke, J. (1986) ‘Style’, in S. Hall and T. Jefferson (eds) Resistance Through Rituals: Youth 

Subcultures in Post- War Britain, London: Hutchinson.
Clarke, J. and Jefferson, T. (1978) ‘Working Class Youth Cultures’ in G. Mungham and G. 

Pearson (eds) Working-Class Youth Culture, London: Routledge and Kegan Paul.
Clarke, J., Hall, S., Jefferson T. and Roberts, B. (1976) ‘Subcultures, Cultures and Classes’, in 

S. Hall (ed.), Resistance Through Rituals, London: Hutchinson.
Clifford, J. and Marcus, G. E. (eds) (1986) Writing Culture: The Poetics and Politics of Ethnography, 

Berkeley, CA: University of California Press.
Clover, C. J. (1992) Men, Women and Chainsaws: Gender in the Modern Horror Film, London: BFI.
Cohen, S. (1973) Folk Devils and Moral Panics, St Albans: Paladin.
------(1980) ‘Symbols of Trouble: Introduction to the New Edition’, in Folk Devils and Moral 

Panics, Oxford: Martin Robertson.
Connor, S. (1991) Postmodernist Culture, Oxford: Blackwell.
Cook, P. (1998) ‘No Fixed Address: The Women’s Picture from Outrage to Blue Steel’, in S. 

Neale and M. Smith (eds) Contemporary Hollywood Cinema, London and New York: 
Routledge.

Cooper, E. and Dinerman, H. (1951) ‘Analysis of the film Don’t be A Sucker. A Study in 
Communication’, Public Opinion Quarterly, 15, 2 (Summer).

Cowe, R. (1993) ‘Cuts at Littlewoods Show British Mail Order is on Downward Slope’, 
Guardian, 26 January: 13.

Cressey, P. G. (1938) ‘The Motion Picture Experience as Modified by Social Background and 
Personality’, Amer. Soc. Rev., 3, 516—25.

Cumberbatch, G. and Howitt, D. (1989) A Measure of Uncertainty: the Effects of Media, London: 
John Libbey.

Currie, D. H. (1999) Girl Talk: Adolescent Magazines and Their Readers, Toronto: University of 
Toronto Press.

Dancis, B. (1978) ‘Safety Pins and Class Struggle: Punk Rock and the Left’, Socialist Review, 
8, 3, 58-83.

David, H. (1992) ‘In the Pink’, The Times Saturday Review, 13 June: 10-11.
Davis-Kimball, J. (1997) ‘Warrior Women of the Eurasian Steppes’, Archaeology, 50 

January/February. Available from <http://www.archaeology.org/9701 /abstracts 
/sarmatians.html>.

De Certeau, M. (1984) The Practice of Everyday Life, Berkeley, CA: University of California 
Press.

de Laurentis, T. (1985) ‘Aesthetic and Feminist Theory’, New German Critique, 34, Winter, 
154-75.

Deligny, F. (1970) Les Vagabonds efficaces, Paris: Maspero.
Dempsey, D. (1964) ‘Why the Girls Scream, Weep, Flip’, New York Times Magazine.
Dickinson, R., Harindranath R. and Linne, O. (eds) (1998) Approaches to Audiences: A Reader, 

London: Arnold.
Dixon, J. (1998) The Romantic Fiction of Mills & Boon 1905—1995, London: UCL Press.
Doane, M. A. (1980) ‘Misrecognition and Identity’, Cine-Tracts, 3, 3, Fall, 25.
------M. (1982) ‘Film and the Masquerade: Theorising the Female Spectator’, Screen, 23, 3-4.
Doane, M., Mellencamp, P. and Williams, L. (eds) (1984) Re- Vision: Essays in Feminist Film 

Criticism, Frederic, MD: Maryland University Publications in association with the 
American Film Institute.

http://www.archaeology.org/9701_/abstracts/sarmatians.html


338 REFERENCES

Doty, A. (1993) Making Things Perfectly Queer: Interpreting Mass Culture, Minneapolis: University 
of Minnesota Press.

Dyer, R. (1977) Gays and Film, London: BFI.
------(1986) Heavenly Bodies: Film Stars and Society, New York: St Martin’s Press.
------(1989) ‘Old Briefs for New’, New Statesman and Society, 22 March: 43—4.
------(1992) Only Entertainment, New York: Routledge, Chapman and Hall.
Eco, U. (1986) Travels in Hyperreality, London: Picador.
Ehrenreich, B., Hess, E. and Jacobs, G. (1992) ‘Beatlemania: Girls Just Want To Have Fun’, in 

L. A. Lewis (ed.), The Adoring Audience, London: Routledge.
Elliot, P. (1974) ‘Uses and Gratifications Research: A Critique and a Sociological Alternative’, 

in J. G. Blumler and E. Katz (eds) The Uses of Mass Communication, London and Beverly 
Hills: Sage, pp. 249—68.

Escarpit, R. (1965) The Sociology of Literature, trans. Ernest Pick, Painsville, OH: Lake Erie 
College Press.

Evans, D. T. (1993) Sexual Citizenship: The Material Construction of Sexualities, London: 
Routledge.

Ferguson, F. (1992) ‘Watching the World Go Round: Atrium Culture and the Psychology of 
Shopping’, in R. Shields (ed.) Lifestyle Shopping: The Subject of Consumption, London: 
Routledge, pp. 2-39.

Fish, S. (1980) Is There A Text in This Class?: The Authority of Interpretive Communities, 
Cambridge, MA: Harvard University Press.

Fiske, J. (1987) Television Culture, London: Routledge.
------(1987) ‘British Cultural Studies and Television’, in R Allen (ed.) (1987) Channels of Discourse: 

Television and Contemporary Criticism, Chapel Hill: University of North Carolina Press.
------(1989) Understanding Popular Culture, Reading the Popular, London: Routledge.
Florence, P. and Reynolds, D. (eds) (1995) Feminist Subjects, Multi-media: Cultural Methodologies, 

Manchester: Manchester University Press.
Foucault, M. (1979) The History of Sexuality — Vol I: An Introduction, trans. R. Hurley, 

Harmondsworth: Penguin.
Fox, K.J. (1987) ‘Real Punks and Pretenders: The Social Organisation ofa Counter-culture’, 

Journal of Contemporary Ethnography, 16, 3, October, 344-70.
Frank, T. (2000) One Market Under God: Extreme Capitalism, Market Populism and the End of 

Economic Democracy, New York: Anchor Books.
Freud, S. (1905) ‘Three Essays on the Theory of Sexuality’, Standard Edition, 7, 182.
----- (1913) ‘The Psycho-analytic View of Psychogenic Disturbance of Vision’, Standard 

Edition, 11, pp. 216—17.
Frith, S. (1981), Sound Effects, New York: Pantheon.
Frith, S. and Horne, H. (1987) Art into Pop, London: Methuen.
Garber, P. and Paleo, L. (1990) Uranian Worlds: A Guide to Alternative Sexuality in Science 

Fiction, Fantasy and Horror, Boston: G. K. Hall.
Gauntlett, D. (1998) ‘Ten Things Wrong with the “Effects” Model’, in R. Dickinson, R.

Harindranath and O. Linne (eds) Approaches to Audiences: A Reader, London: Arnold.
Geraghty, C. (1991) Women and Soap Operas. London: Polity.
Gilbert, J. (1986) Л Cycle of Outrage, New York: Oxford University Press.
Gillespie, M. (1995) Television, Ethnicity and Cultural Change, London: Routledge.
Gledhill, C. (1984a) ‘Developments in Feminist Film Criticism’, in M. A. Doane, P.

Mellencamp and L. Williams (eds) Re- Vision: Essays in Feminist Film Criticism, Frederick, 
MD: University Publications of America.

------(1984b) ‘Klute I: A Contemporary Film Noir and Feminist Criticism’, in E. A. Kaplan
(ed.) Women in Film Noir, London: BFI.

Goldstein, W. (1985) ‘Alice Walker on the Set of The Color Purple, Publisher's Weekly, 6 
September, 48.



REFERENCES 339

Gray, A. (1987) ‘Behind Closed Doors: Video Recorders in the Home’, in H. Baehr and G. 
Dyer (eds), Boxed In: Women and Television, London: Pandora.

Gross, R. L. (1990) ‘Heavy Metal Music: A New Subculture in American Society', Journal of 
Popular Culture, 24, 119—30.

Grossberg, L. (1984) ‘Strategies of Marxist Cultural Interpretation’, Critical Studies in Mass 
Communication, 1.

Gwenllian-Jones, S. (2000) ‘Histories, Fictions and Xena: Warrior Princess', Television and New 
Media, 1, 4 (November).

Hagell, A. and Newburn, T. (1994) Young Offenders and the Media: Viewing Habits and 
Preferences, London: Policy Studies Institute.

Hall, S. (1980) ‘Encoding/Decoding’, in S. Hall, D. Hobson, A. Lowe and P. Willis (eds) 
Culture, Media, Language, London: Hutchinson.

Hall, S. and Jefferson, T. (eds.) (1986) Resistance Through Rituals, London: Hutchinson.
Hall, S., Connell, I. and Curti, L. (1976) ‘The Unity of Current Affairs Television’, Working 

Papers in Cultural Studies, no. 9, Birmingham: Centre for Contemporary Cultural Studies, 
University of Birmingham.

Handel, L. (1950) Hollywood Looks at its Audience, Urbana: University of Illinois Press, 106—108.
Hansen, M. (1991) Babel and Babylon: Spectatorship in American Silent Film, Cambridge, MA: 

Harvard University Press.
Harding, D. W. (1967) ‘The Notion of“Escape” in Fiction and Entertainment’, Oxford Review 

4.
Hartley, J. (1992) Studies in Television, New York: Routledge, Chapman and Hall.
Hastings, J. (1997) Deadly Affairs: A John Anderson Mystery, London: Virgin Publishing, pp. 

38-9.
Haugg, F. (ed.) (1986) Female Sexualisation, London: Verso.
Hay, J., Grossberge, L. and Wartella, E. (eds) (1997) The Audience and its Landscape, Boulder, 

CO: Westview Press.
Heath, S. (1978) ‘Difference’, Screen, 19, 3, 86—7.
Hebdige, D. (1979) Subculture: The Meaning of Style, London: Methuen.
Hermes, J. (1995), Reading Women's Magazines: An Analysis of Everyday Media Use, Cambridge: 

Polity Press.
Hobson, D. (1982) Crossroads: The Drama of a Soap Opera, London: Methuen.
Hobson, D (1989) ‘Soap Operas at Work’ in E. Seiter, H. Borchers, G. Kreutzner and E.-M.

Warth (eds) Remote Control, London: Routledge.
Hoggart, R. (1957) The Uses of Literacy, Harmondsworth: Penguin.
Horton, D. and Wohl, R. (1956) ‘Mass Communication and ParaSocial Interaction: 

Observation on Intimacy at a Distance’, Psychiatry, 19, 3, 215—29.
Howland, C. L, Lumsdaine, A. and Sheffield, F. D. (1949) Experiments on Mass Communication, 

Princeton University Press, 284-89.
------(1959) ‘Reconciling conflicting results derived from experimental and survey studies of 

attitude change’, Amer. Psychol., 14, 3—17.
Huet, A. et al. (1977) La Marchandise culturelle, Paris: CNRS.
Hulett, J. E., Jr. (1949) ‘Estimating the net effect of a commercial motion picture upon the 

trend oflocal public opinion’, Amer. Soc. Rev., 14, 263-75.
Hummel, F. (1991) ‘Where None Have Gone Before’, Galactic Gayzette, May.
Hunt, L. (1992) ‘Women Object to Sanitary Towel Adverts’, The Independent. 14 March: 6
Jameson, F. (1979) ‘Reification and Utopia in Mass Culture’, Social Text, Winter, pp. 130-48.
Jeffreys, S. (1990) Anti-Climax, London: The Women’s Press.
Jenkins, H. (1992) Textual Poachers: Television Fans and Participatory Culture, New York: 

Routledge.
------(1995) ‘Out of the Closet and Into the Universe’, in J. Tulloch and H. Jenkins (eds) 

Science Fiction Audiences, London: Routledge.



340 REFERENCES

Jhally, S. and Lewis, J. (1992) Enlightened Racism: The Cosby Show, Audiences and The Myth of 
the American Dream, Oxford: Westview Press.

Kaplan, C. (1986) ‘The Thornbirds: Fiction, Fantasy and Femininity’, in V. Burgin, J. Donald 
and C. Kaplan (eds) Formations of Fantasy, London, New York: Methuen.

Kaplan, E. (ed.) (1984) Women in Film Noir, London: BFI.
Katz, E. and Lazarsfeld, P. (1955) Personal Influence, Glencoe, IL: The Free Press.
Kermode, M. (1997) ‘I Was a Teenage Horror Fan; or: How I Learned to Stop Worrying and 

Love Linda Blair’, in M. Barker and J. Petley (eds) III Effects, London: Routledge.
Klaper, J. T. (1960) The Effects of Mass Media, Glencoe: Free Press.
Kopkind, A. (1986) ‘The Color Purple', Nation, 1 February.
Kotarba, J. A and Wells, L. (1987) ‘Styles of Participation in an All-ages, Rock ’n’ Roll 

Nightclub: An Ethnographic Analysis’, Youth and Society, 18, 4, June, 398-417.
Kuhn, A. (1988) Cinema, Censorship and Sexuality, 1909-1925, London: Routledge.
Lazarsfeld, P. (1940) Radio and the Printed Page: An Introduction to the Study of Radio and Its Role 

in the Communication of Ideas, New York: Duell, Sloan and Pearce.
------(1942) ‘The Effects ofRadio on Public Opinion’, in D. Waples (ed.) Print, Radio and Film 

in a Democracy, Chicago: University of Chicago Press.
Lazarsfeld, P., Berelson, B. and Gaudet, H. (1944, 3rd edition 1968) The People's Choice: How 

the Voter Makes up His Mind in a Presidential Campaign, New York: Columbia University 
Press.

Leavis, F. R. (1933) Culture and Environment, London: Chatto and Windus.
Leong, W.-T. (1992) ‘Cultural Resistance: The Cultural Terrorism ofBritish Male Working­

Class Youth’, Current Perspectives in Social Theory, 12, 29—58.
Lewis, F. (1963) ‘Britons Succumb to “Beatlemania’”, New York Times Magazine, 1 December.
Lewis, L. (1992) The Adoring Audience, London: Routledge.
Liebes, T. and Katz, E. (1990) The Export of Meaning: Cross-Cultural Readings of Dallas, Oxford: 

Oxford University Press.
Lingstone, S. and Lunt, O. (1994) Talk on Television: Audience Participation and Public Debate, 

London and New York: Routledge.
Livingstone, S. M. (1990) Making Sense of Television: The Psychology of Audience Interpretation, 

London: Pergamon Press.
Lull, J. (1987) ‘Thrashing in the Pit: An Ethnography ofSan Fransisco Punk Subculture’, in T. 

R. Lindlof (ed.) Natural Audiences: Qualitative Research of Media Uses and Effects, Norwood, 
NJ: Ablex.

McCracken, E. (1993) Decoding Women's Magazines: From Mademoiselle to Ms., London: 
Macmillan.

McGill, C. (2001) ‘Inside AI’s Web ofIntrigue’, Guardian, 17 May.
McRobbie, A. (1982) ‘The Politics of Feminist Research: Between Talk, Text and Action’, 

Feminist Review, 12 (October), 46—57.
------(1989) ‘Second-hand Dresses and the Role of the Rag Market’ in A. McRobbie (ed.) 

Zoot-Suits and Second-Hand Dresses: An Anthology of Fashion and Music, London: Macmillan.
------(1991) Feminism and Youth Culture, London: Macmillan Press Ltd.
------(2000) Feminism and Youth Culture, London: Routledge.
Malinowski, B. (1915) ‘Magic, Science and Religion’, in J. Needham (ed.) Science, Religion and 

Reality, New York: The Macmillan Company.
Maltby, R. and Stokes, M. (eds) (2000) Identifying Hollywood Audiences, London: BFI.
Mander, M. S. (1983) ‘Dallas: The Mythology of Crime and the Moral Occult’, Journal of 

Popular Culture, 17, 44—8.
Mann, P. (1979) ‘Romantic Fiction and its Readers’ in H. D. Fischer and S. R. Melnick (eds) 

Entertainment: A Cross-Cultural Examination, New York: Hastings House, pp. 34—42.
Margolis, H. E. (1988) The Cinema Ideal, London: Garland.
Martin, B. (1998) ‘Sexualities without Genders and Other Queer Utopias’, in M. Merck, N.



REFERENCES 341

Segal and E. Wright (eds) Coming Out of Feminism?, London: Blackwell, pp. 11-35.
Maryles, D. (1977) ‘B. Dalton, with 350 Outlets Due by 1970, Views Its Bookselling Future 

with Rosy Optimism’, Publishers Weekly, 19 September, 126—9.
Mayne, J. (1993) Cinema and Spectatorship, New York and London: Routledge.
Matlock, G. with Silverton, P. (1996) I Was a Teenage Sex Pistol, London: Virgin.
Matthews, T (1994) Censored: The Story of Film Censorship in Britain, London: Chatto & 

Windus.
Merton, R. K. (1946, reprinted 1971) Mass Persuasion: The Social Psychology of a War Bond 

Drive, Westport, CT: Greenwood Press Publishers.
Merton, R. K. and Kendall, P. L. (1944) ‘The Boomerang Response’, Channels, xxi, 7, 

June.
Milloy, C. (1985) ‘A “Purple” Rage over a Rip-Off', Washington Post, 24 December, ВЗ.
Modleski, T. (1982) Loving with a Vengeance: Mass Produced Fantasies for Women, London: 

Routledge.
------(1986) Studies in Entertainment: Critical Approaches to Mass Culture, Bloomington: Indiana 

University Press.
Monast, J.-E. (1969) On Les Croyait Chretiens: Les Aymaras, Paris: Cerf.
Montague, R. (1968) ‘Pragmatics’, in R. Klibansky (ed.) La Philosophie Contemporaine, 

Florence: La Nuova Italia, vol. 1, pp. 102—22.
Moody, N. (1998) ‘Mills & Boon’s Temptations: Sex and the Single Couple in the 1990s’, in L. 

Pearce and G. Wisker (eds) Fatal Attractions: Rescripting Romance in Contemporary Literature 
and Film, London: Pluto, pp. 141—56.

Moores, S. (1993) Interpreting Audiences, London: Sage.
Morgan, R. (ed.) (1970) Sisterhood is Powerful: An Anthology of Writings from the Women's 

Liberation Movement, New York: Random House.
Morley, D. (1980a) The Nationwide Audience, London: BFI.
------(1980b) ‘Texts, Readers, Subjects’, in S. Hall, D. Hobson and E. McCracken (eds) (1993)

Decoding Women’s Magazines: From Mademoiselle to Ms., London: Macmillan.
------(1986) Family Television: Cultural Power and Domestic Leisure, London: Comedia.
------(1992) Television, Audiences and Cultural Studies, London and New York: Routledge.
------(forthcoming) ‘Changing Paradigms’, in E. Seiter (ed.) Rethinking Television Audiences., 

Chapel Hill, NC, University of North Carolina Press.
Morrison, D. (1993) ‘The Idea of Violence’, in A. Millwood-Hargreave (ed.) Violence in 

Factual Television, London: John Libbey, pp. 124-8.
Mort, F. (1988) ‘Boys Own? Masculinity, Style and Popular Culture’, in R. Chapman and J. 

Rutherford (eds) Male Order: Unwrapping Masculinity, London: Lawrence and Wishart, pp. 
193-224.

Mort, F. and Green, N. (1988) ‘You’ve Never Had It So Good — Again!’, Marxism Today, May, 
30-3.

Muggleton, D. (2000) Inside Subculture: The Postmodern Meaning of Style, London: Berg.
Mulvey, L. (1975) ‘Visual Pleasure and Narrative Cinema’, Screen, 16, 3 (Autumn) 6-18.
------(1981) ‘Afterthoughts on “Visual Pleasure and Narrative Cinema” inspired by Duel in the 

Sun, Framework 6, 15/16/17, 12—15.
------(1989) Visual and Other Pleasures, London: Macmillan.
Murphy, G., Murphy, L. and Newcomb T. (1937) Experimental Social Psychology, New York: 

Harper and Brothers.
Neels, B. (1980) Cruise to a Wedding, Toronto: Harlequin Books.
Nelson, J. (1986) ‘Spielberg’s “Purple” is Still Black’, Guardian, 29 January.
Newcomb, H. M. and Hirsch, P. M. (1983) ‘Television as a Cultural Forum: Implications for 

Research’, Quarterly Review of Film, 8, 45-55.
Newson, E. (1994) Video Violence and the Protection of Children, Report of the Home Affairs 

Committee, London: HMSO, 29 June, 45—9.



342 REFERENCES

Nightingale, V. (1996) Studying the Audience: The Shock of the Real, London and New York: 
Routledge.

Nyberg, A. K. (1998) Seal of Approval: The History of the Comics Code, Jackson: University Press 
of Mississippi.

Opinion Research Corporation (1957) The Public Appraises Movies, Princeton: The 
Corporation, 12-13.

Orwell, G. (1969) ‘Boys’ Weeklies’, in Inside the Whale and Other Essays, Harmondsworth: 
Penguin.

Osgerby, B. (1998) Youth in Britain Since 1945, Oxford: Blackwell.
Pearce, L. and Stacey, J. (eds) (1995) Romance Revisited, New York and London: New York 

University Press.
Penley, C. (1992) ‘Feminism, Psychoanalysis, and the Study of Popular Culture’, in L. 

Grossberg et al. (eds) Cultural Studies, London: Routledge, pp. 479-500.
------(1997) NASA/TREK, London: Verso.
Peterson, R. C. and Thurstone, L. L. (1935) Motion Pictures and the Social Attitudes of Children, 

New York: Macmillan, 107-28.
Popular Memory Group (n.d.) ‘Popular Memory’, unpublished papers, Birmingham: Centre 

for Contemporary Cultural Studies, University of Birmingham.
Pratt, J. (1943) ‘Notes on Commercial Movie Technique’, International Journal of Psycho­

Analysis, 34, 3—4, 186.
Radway, J. (1984, reprinted 1991) Reading the Romance: Women, Patriarchy and Popular Literature, 

Chapel Hill, NC: University of North Carolina Press.
Radstone, S. (1993) ‘Remembering Media: The Uses of Nostalgia’, Critical Quarterly, 35, 3.
Raths, L. E. and Trager, F. N. (1948) ‘Public opinion and Crossfire’, J. Educ. Soc., 21, 345—68.
Reed, R. (1997) ‘Amazon Portrayal in Xena: Warrior Princess', Whoosh! 12 (September) avail­

able from <http://www.whoosh.org./issuel2/reed.html>.
Rietveld, H. (1991) ‘Living the Dream’, in S. Redhead (ed.) Rave Off: Politics and Deviance in 

Contemporary Youth Culture, Aldershot: Surrey.
Roman, L. (1988) ‘Intimacy, Labor, and Class: Ideologies of Feminine Sexuality in the Punk 

Slam Dance’, in L. Roman and L. K. Christian-Smith (eds) Becoming Feminine: The Politics 
of Popular Culture, London: Falmer Press.

Rosen, P. (1986) Narrative, Apparatus, Ideology, New York: Columbia University Press.
Ruffell, J. (1997) ‘Brave Women Warriors of Greek Myth: An Amazon Roster’, Whoosh!, 12 

(September) Available from <http://www.whoosh.org/issuel2/rurfel3.html>.
Ryle, G. (1968) ‘Use, Usage and Meaning’, in G. H. R. Parkinson (ed.) The Theory of Meaning, 

Oxford: Oxford University Press.
Sanjek, D. (1990) ‘Fans Notes: the Horror Film Magazine’, Literature/Film Quarterly, 18, 3, 

150-60.
Sardiello, R. (1998) ‘Identity and Status Stratification in the Deadhead Subculture’, in J. S. 

Epstein (ed.) Youth Culture: Identity in a Postmodern World, Oxford: Blackwell.
Savage, J. (1992) England's Dreaming: Sex Pistols and Punk Rock, London: Faber and Faber.
Schaffner, N. (1977) The Beatles Forever, New York: McGraw-Hill.
Schlesinger, P., Dobash, R., Dobash, R. and Weaver, K. (1992), Women Viewing Violence, 

London: BFI Publishing.
Sconce, J. (1996) ‘Trashing the Academy: Taste, Excess and the Emerging Politics of Cinematic 

Style’, Screen, 36, 4, 371—93.
Seago, A. (1995) Burning the Box of Beautiful Things: The Development of a Postmodern Sensibility, 

Oxford: Clarendon Press.
Seiter, E., Borchers, H., Kreutzner, G. and Warth, E. (1989) Remote Control: Television, 

Audiences and Cultural Power, London and New York: Routledge.
Sharp. K. (ed.) (1999) The Black Lace Book of Women's Sexual Fantasies, London: Virgin 

Publishing.

http://www.whoosh.org./issuel2/reed.html
http://www.whoosh.org/issuel2/rurfel3.html


REFERENCES 343

Sherif, M. and Cantril, H. (1947) The Psychology of Ego Involvement, New York: Wiley & Sons.
Shipp, E. (1986) ‘Blacks in Heated Debate Over The Color Purple , New York Times, 27 January.
Short, B. (1992) ‘Queers, Beers and Shopping’, Gay Times, 170, November, 18-20.
Silverman, K. (1986) ‘Fragments of a Fashionable Discourse’, in T. Modleski (ed.) Studies in 

Entertainment, Bloomington: Indiana University Press, pp. 139—52.
Sisson, E. D. and Sisson, B. (1940) ‘Introversion and the aesthetic attitude’, J. Gen. Psychol., 22, 

203-8.
Smith, B. (1986) "Color Purple Distorts Class Lesbian Issues’, Guardian, 19 February.
Sonnet, E. (1999) “‘Erotic Fiction by Women for Women”: The Pleasures of Post-feminist 

Heterosexuality’, in Sexualities, 2, 2, 167—87.
------(2000) ‘What the Woman Reads: Categorising Contemporary Popular Erotica for 

Women’, in J. Hallam and N. Moody (eds) Consumingfor Pleasure: Selected Essay on Popular 
Fiction, Liverpool: John Moores University Press, pp. 246-67.

Spigel, L. (1985) ‘Detours in the Search for Tomorrow’, Camera Obscura,13/14, 215—34.
Springer, N. N. (1938) ‘The Influence of General Social Status on the Emotional Stability of 

Children’, J. Genet. Psychol., 53, 321-8.
Stacey, J. (1994) Star-Gazing: Hollywood Cinema and Female Spectatorship, London and New 

York: Routledge.
Steedman, C. (1986) Landscape for a Good Woman: A Story of Two Lives, London: Virago.
Steele, S. (1990) The Content of Our Character: A New Vision of Race in America, New York: St 

Martin’s Press.
Stouffer, S. A. (1942) ‘A Sociologist Looks at Communications Research’, in D. Waples (ed.) 

Print, Radio, and Film in A Democracy, Chicago: University of Chicago Press, 133—46.
Sullivan, H. S. (1953) The Interpersonal Theory of Psychiatry, New York: Norton, 28-9.
Super, D. (1942) ‘The Bernreuter personality inventory: A review of research’, Psychol. Bull., 

29, 94-120.
Tannen, D. (ed.) (1982) ‘Spoken and Written Language: Exploring Orality and Literacy’, in 

J. Pine and R. O. Freedle (eds), Advances in Discourse Processes, vol. 9, Norwood, NJ: 
Ablex.

Taylor, H. (1989) Scarlett's Women: "Gone With The Wind’ and its Female Fans, London: Virago.
Theresa, M. (1992) "Star Trek: The Next Generation Throws Us a Bone.. .’, The Lavender 

Dragon, April.
Thorne, B. (1983) ‘Language, Gender and Society: A Second Decade of Research’, in B. 

Thorne, C. Kramarac and N. Henley (eds) Language, Gender and Society, Rowley, MA: 
Newbury.

Thornton, S. (1994) ‘Moral Panic, the Media and British Rave Culture’, in A. Ross and T.
Rose (eds), Microphone Fiends: Youth Music and Youth Culture, New York: Routledge.

------(1995) Club Cultures: Music, Media and Subcultural Capital, Cambridge: Polity Press.
Thurston, C. (1987) The Romance Revolution: Erotic Novels for Women and the Quest for a New 

Sexual Identity, Urbana, IL: University of Illinois Press.
Toffler, A. (1965) The Culture Consumers, Baltimore: Penguin.
Tomlinson, L. (1998) “‘This Ain’t No Disco”... Or Is It?: Youth Culture and the Rave 

Phenomenon’, in J. S. Epstein (ed.) Youth Culture: Identity in a Postmodern World, Oxford: 
Blackwell.

Tompkins, J. (1980) ‘The Reader in History: The Changing Shape of Literary Response’, in
J. P. Tompkins (ed.) Reader Response Criticism: From Formalism to Post-Structuralism, 
Baltimore: John Hopkins University Press, pp. 201-32.

Tran, M. (1993) ‘50,000 Jobs to Go as Sears Axes “Big Book” Catalogues’, Guardian, 26 
January, 13.

Trowler, P. and Riley, M. (1985) Topics in Sociology, Slough: University Tutorial Press.
Tulloch, J. (2000) Watching the TV Audiences, London: Arnold.
Tulloch, J. and Jenkins, H. (1995) Science Fiction Audiences, London: Routledge.



344 REFERENCES

Walker, J. (1984) ‘Psychoanalysis and Feminist Film Theory’, Wide Angle, 6, 3, 20ff.
Wallace, M. (1986) ‘Blues for Mr Spielberg’, Village Voice, 18 March.
Washington, M. (1982) ‘Book Review of Barbara Christian’s Black Women Novelists', Signs: 

Journal of Women in Culture and Society, 8, 1, August .
Weiss, A. (1991) “‘A Queer Feeling When I Look at You”: Hollywood Stars and Lesbian 

Sspectators in the 1930s’, in C. Gledhill (ed.) Stardom: Industry of Desire, London and New 
York: Routledge.

Wertham, F. (1955) Seduction of the Innocent, London: Museum Press.
Wheatley, L. A. and Summer, F. C. (1946) ‘Measurement of neurotic tendency in Negro stu­

dents ofmusic’,J. of Psychol., 22, 247-52.
Whelehan, I. (2000) Overloaded: Popular Culture and the Future of Feminism, London: The 

Women’s Press.
Widdicombe, S. and Wooffitt, R. (1990) ‘“Being” Versus “Doing” Punk: On Achieving 

Authenticity as a Member', Journal of Language and Social Psychology, 9, 4, 257—77.
------(1995) The Language of Youth Subcultures: Social Identity in Action, Hemel Hempstead: 

Harvester Wheatsheaf.
Wiese, M. J. and Cole, S. G. (1946) ‘A study of children's attitudes and the influences of a com­

mercial motion picture’,J. of Psychol., 21, 151—71.
Williams, R. (1961) The Long Revolution, New York: Columbia University Press.
------(1974) Television: Technology and Cultural Form, London: Fontana.
Willis, P. (1977) Learning to Labour, Farnborough: Saxon House.
Wilner, D. (1950) ‘Attitudes as a determinant of perception in the mass media of communi­

cation: Reactions to the motion picture Home of the Brave', Ph.D. Dissertation, University 
of California at Los Angeles.

Winick, C. (1963) ‘Tendency Systems and the Effects of a Movie Dealing With A Social 
Problem’, Journal of General Psychology.

Winship, J. (1987) Inside Women's Magazines, London: Pandora.
Witte, K. (1982) ‘Rudolph Valentino: Erotaman des Augenblicks’, in A. Heinzlneier et al. (eds) 

Die Unsterblichen des Kinos, Frankfurt am Main: Fischer.
Woods, G. (1995) “‘We’re Here, We’re Queer and We’re Not Going Catalogue Shopping’” in 

P. Burston and C. Richardson (eds) А Queer Romance: Lesbians, Gay Men and Popular 
Culture, London: Routledge.

York, P. (1980) Style Wars, London: Sidgwick and Jackson.


