5 ! Introduction

This publication enables the aesthetic and therefore cultural
processes of revaluation, innovation and evolution in the field of
illustration to be presented on a visual level and placed in relation
to one another, thus generating opportunities for comparison. The
fact that this extensive, if admittedly incomplete collection—this
model book of contemporary illustration —has now been compiled for
the third time, allows it to provide a well-founded visual overview of
and insight into the fascinating breadth of contemporary illustra-
tion and its development in recent years.
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