Contents

INEFOAUCTION. ...ttt b ettt b bbbt b et b ene et 3
1 Marketing research - its history, importance and tyPes........ccoevverereneinineneseeese e 4
1 1The essence and definition of marketing research..........ccccoooviiiieinn e 4
1 2 Historical roots of marketing reSearCh.........cccooveiiii i 5
1.3 Some basic kinds and types of marketing research.........ccccccoovvieiini i 6
2 Marketing reSEarCh @S @ PrOCESS. .......uiveieeeiieterieieiee sttt bbb 13
2. 1 Definition of a marketing problem and research objectives.......cccocvvvviviieciciiecinene, 13
2. 2 Orientation analysis 0F SItUATION..........ccoiiiiiiiiiec e 14
2. 3 Specific features 0f Marketing data...........cooeoveiiiniiei e 14
2. 4 Plan of Marketing reSEarCh........oo i s 15
2. 5 Project of marketing reSEarCh.......ccccciiii i 16
3 Subject of marketing research - its definition and operationalisation................cccccceeienine 17
4 Marketing research tECNNIGUES........oviiiirieeiie et 25
O O 11 1= Y A=) ST 25
4. 2 WWITEEN INQUITY ccoeiieie ettt ettt e et e et e st e s be s aeese e besbeeneeresresneens 26
4. 3 PErSONAl INTEIVIBW.....oiuiiiiiiiieieieie ettt bbbt eb e 41
O @ o1y T V7 L1 o] oSSR 44
A5 EXPEIIMENT. ..ottt bbbt bbb n e n e 46
5 Object of marketing research - sample specification and selection of units........................ 49
5. 1 Probability (random) SampPling......ccccooeiiiiiiieese e 51
5. 2 QUOLA SAMPIING ..ot 52
5.3 Size 0 a sampPling UNit.....ccooioiieiiciee st re e nre e e 54
6 Statistical processing of primary data.......c.ccccvvveiiiiiicie e 56
L O Y (=To [o] -1 A (o] o IO OSSPSR PP TP PR PR 58
LT O o 1] oo F ST TSP PP PSPPI 60
LT O I T3] 1 o= 14 o] o PSS 60
6. 4 CONLINGENCY TADIE.....c.oiii e e e reene 61
(O] 0 Tod 1113 T 41T 71



