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Opening Remarks Facebook and Google’s reliance on ads clouds their lofty ideals
Bloomberg View For May’s Brexit plan, less is more ¢ Be kind to earth: Plug leaky pipes

Movers A A $500 million newcomer to Angie’s List ¥Nothing pretty about Etsy’s red ink

Global Economics

Mexican autoworkers have unions to blame for low wages

An uneven recovery threatens Iran’s moderate president in the coming election
Northeasterners and Midwesterners are flocking to the Sun Belt—again

China’s shift to services doesn't serve its college grads

Companies/Industries

For Chinese high rollers, a call to Manila is the next best thing to betting there
Adidas orchestrates a Grand Slam using a 46-year-old shoe

Glam, bam, thank you, ma'am—World of Wonder takes drag mainstream

Exam question No. 1: How can afor-profit college become a nonprofit college but still make money?

Politics Policy
The impossible math of Trump’s tax plan

Heads in the sand, New Jersey homeowners insist on walls to hold back the ocean

The rising price of coal fuels optimism and investment in West Virginia

Technology

No one’s making jokes about Microsoft hardware anymore
That magnificent Brin and his flying machine

Drivers for Uber rival Juno say they've been taken for aride

Who knows what evil lurks in the Shadow Brokers’ NSA-quality hacking tools?

Innovation: You'll be made in the shade with a solar-powered robotic patio umbrella

Markets/Finance

The road has gotten much rougher for subprime auto lenders
Cash-strapped priests at Japan’s shrines are making deals with developers
Mnuchin considers going long—really long—on Treasuries

Carnival barkers, food trucks, and music attract shoppers to mall parking lots

A warning light flashes for Canada’s heated housing market

Features
Wal-Mart Tries Again Bentonville has an expensive plan to reverse its internet fortunes

Pravda Progeny A little-watched Russian cable network gins up outsize influence

Smashing China How rebel trade adviser Peter Navarro made it as far as the White House

Etc.

As it transitions from a music review site into a media brand, Pitchfork keeps making noise
The Critic: The Weekend Effect is a battle plan for fighting the tyranny of overwork

Fashion: Black suits are this season’s white-hot look

Marketing: Golden Door spa is luring a new generation of A-listers

Food: Once just a boring side dish, cauliflower blooms into a culinary sensation

What | Wear to Work: It's no surprise that BaubleBar co-founder Amy Jain knows how to accessorize

How Did | Get Here? Hamilton puts set designer David Korins center stage
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How the cover gets made

(e}
“Our story is about Wal-Mart. They
have a new strategy to compete
with Amazon.”

“Best of luck to them. Do you know
that last week 1 got 100 heavy-duty
scrubbing pads, 2 gallons of bleach,
and a fishnet bodysuit delivered to
my door the next day with a touch of
a button using Amazon Prime? Can
Wal-Mart do that?”

“Why, exactly, did you need those
items so urgently?”

“I've already said too much.”



