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“Our story is about Wal-Mart. They 

have a new strategy to compete 
with Amazon.”

“Best of luck to them. Do you know 
that last week I got 100 heavy-duty 
scrubbing pads, 2 gallons of bleach, 
and a fishnet bodysuit delivered to 

my door the next day with a touch of 
a button using Amazon Prime? Can 

Wal-Mart do that?”

“Why, exactly, did you need those 
items so urgently?”

“I’ve already said too much.”


