
CONTENTS

1 LEGISLATIVE FRAMEWORK FOR INTRODUCING MARKETING
COMMUNICATION INTO SLOVAK CIRCULAR ECONOMY.....................9

1.1 THE LEGISLATION OF IMPLEMENTING A CIRCULAR ECONOMY
IN SLOVAKIA...................................................................................................... 12

1.2 AMENDED WASTE ACT..................................................................................16

2 SHOPPING BEHAVIOUR OE CONSUMERS IN CIRCULAR ECONOMY
CONDITIONS..............................................................................................................34

2.1 SHOPPING BEHAVIOUR................................................................................. 35

2.2 CUSTOMER VALUE..........................................................................................38

2.3 ATTRIBUTES OE CUSTOMER VALUE........................................................ 39

2.4 MODELS OE CUSTOMER VALUE................................................................ 41

2.5 ANALYSIS OF THE PURCHASING BEHAVIOUR
OF THE CUSTOMER ON THE MARKET.....................................................43

2.5.1 What influences the shopping behaviour of the consumer?..................... 44
2.5.2 Models of consumer behaviour....................................................................45

2.6 THE ESSENCE OF SOCIAL RESPONSIBILITY AND MARKETING 
BASED ON THE CUSTOMER VALUE, AND THEIR PERSPECTIVE
IN THE 21 ST CENTURY...................................................................................47

2.7 CORPORATE SOCIAL RESPONSIBILITY VS. VALUE MARKETING....48

2.8 FORMING OF „ECO-FRIENDLY“ SHOPPING BEHAVIOUR FROM 
THE POSITION OF THE CIRCULAR ECONOMY
ECONOMIC MODEL..........................................................................................50

2.8.1 The fundamentals of marketing environmental communication in the
circular economy...........................................................................................53

2.8.2 What does it mean to be environmentally-friendly and how to live an
environmentally-friendly life?..................................................................... 55

2.8.3 The influence of environmental appeals on changes in consumer
behaviour preferences.................................................................................. 58

2.9 IS THE SHOPPING BEHAVIOUR OF SLOVAK CUSTOMERS „ECO-
FRIENDLY“?....................................................................................................... 59

2.9.1 Trends and challenges for the future..........................................................61



3 GREEN MARKETING - A CURRENT MODERN TREND 68

3.1 A HISTORICAL CROSS-SECTION OF THE CREATION OF
SUSTAINABLE DEVELOPMENT AND GREEN MARKETING...............69

3.2 SIGNS OF SUSTAINABILITY IN MARKETING..........................................70

3.3 THE ESSENCE OF GREEN MARKETING.................................................... 72

3.4 GREENWASHING...............................................................................................74

3.5 RESEARCH METHODS.....................................................................................78

4 MARKETING COMMUNICATION IN A CIRCULAR ECONOMY AND ITS 
IMPACT ON A HEALTHY LIFESTYLE.......................................................... 87

4.1 METHODOLOGY.............................................................................................. 90

CONCLUSION.................................................................................................................113


