
Contents ❖

Preface xiii

PART 1
TOURISM OVERVIEW 1

CHAPTER 1 Tourism in Perspective 2

Introduction 3 
What Is Tourism? 3
Components of Tourism and Tourism Management 9
Basic Approaches to the Study of Tourism 15
Economic Importance 18
Benefits and Costs of Tourism 24
Summary 25
Key Concepts 26
Internet Exercises 26
Questions for Review and Discussion 26
Case Problems 27

CHAPTER 2 Tourism through the Ages 28

Introduction 29
Early Beginnings 29
Early (and Later) Tourist Attractions 38
Early Economic References 39
The First Travel Agents 40
Historic Transportation 40
Accommodations 43
Chronologies of Travel 44
Summary 47
Key Concepts 48
Internet Exercises 48
Questions for Review and Discussion 48
Case Problem 49
Endnotes 49

CHAPTER 3 Career Opportunities 51

Introduction 52 
Job Forecasts 52 
Job Requirements 52 
Career Possibilities 53 
Career Paths in Tourism 62



Internships 64
Other Sources of Career Information 65
Summary 66
Key Concepts 66
Internet Exercises 66
Questions for Review and Discussion 67
Case Problems 67

PART 2
HOW TOURISM IS ORGANIZED 69

CHAPTER 4 World, National, Regional, and Other Organizations 70

Introduction 71 
International Organizations 71
Developmental Organizations (International and National) 77
Regional International Organizations 78
National Organizations 79
Regional Organizations 88
State and Community Organizations 88
Education and Educational Organizations 91
Summary 92
Key Concepts 92
Internet Exercises 92
Questions for Review and Discussion 93
Case Problems 94

CHAPTER 5 Passenger Transportation 95

Introduction 96
The Airline Industry 98
The Rail Industry 105
The Motorcoach Industry 108
The Automobile 111
The Cruise Industry 115
Other Modes of Transportation 120
Summary 120
Key Concepts 121
Internet Exercises 121
Questions for Review and Discussion 121
Case Problems 122
Endnotes 122

CHAPTER 6 Hospitality and Related Services 123

Introduction 124 
The Lodging Industry 124 
The Food Service Industry 136 
Meetings Industry 140 
Miscellaneous Services 146 
Summary 146 
Key Concepts 146



Contents VÌI

Internet Exercises 147
Questions for Review and Discussion 147
Case Problems 147
Endnotes 148

CHAPTER 7 Organizations in the Distribution Process 149

Introduction 150
Travel Agents 151
The Internet 159
Consolidators 161
The Tour Wholesaler 162
Tour Wholesaler Organizations 165
Sightseeing and Receptive Service Agencies 165
Specialty Channelers 167
Choosing Channels 169
Summary 169
Key Concepts 169
Internet Exercises 169
Questions for Review and Discussion 170
Case Problems 170
Endnotes 171

CHAPTER 8 Attractions, Entertainment, Recreation, and Other Tourist Draws 172

Introduction 173
Attractions 173
Gaming 178
Recreation 181
Live Entertainment 188
Festivals and Events 188
Sporting Events 190
Shopping 190
Summary 192
Key Concepts 192
Internet Exercises 192
Questions for Review and Discussion 193
Case Problem 193
Endnotes 194

PART 3
UNDERSTANDING TRAVEL BEHAVIOR 195

CHAPTER 9 Motivation for Pleasure Travel 196

Introduction 197
A Focus on Customers 197
The Need for a Theory 203
The Development of Motivation Models 206
Summary 207
Key Concepts 207



vii! ❖  Contents

Internet Exercises 208
Questions for Review and Discussion 208
Case Problems 209
Endnotes 209

CHAPTER 10 Cultural and International Tourism for Life's Enrichment 211

Introduction 212
Importance 212
Life-Seeing Tourism 214
The Romance of Pleasure Travel 215
Developmental and Promotional Measures 216
Anthropography (Geography of Humankind) 218
Types of Destinations as Travel Experiences 219
Other Tourist Appeals 221
Tourism and Peace 229
Summary 235
Key Concepts 235
Internet Exercises 236
Questions for Review and Discussion 236
Case Problems 236
Endnotes 237

CHAPTER 11 Sociology of Tourism 238
Introduction 239
Effects on the Individual 239
Effects on the Family 239
Effects on Society 239
Life Characteristics and Travel 243
Emergence of Group Travel Patterns 249
Social (Subsidized) Tourism 250
Summary of the Principal Social Effects of Tourism 253
The International Tourist 253
Barriers to Travel 256
Summary 257
Key Concepts 257
Internet Exercises 257
Questions for Review and Discussion 258
Case Problems 258
Endnotes 258

PART 4
TOURISM SUPPLY, DEMAND, POLICY, PLANNING, AND DEVELOPMENT 261

CHAPTER 12 Tourism Com ponents and Supply 262
Introduction 263 
Supply Components 263 
Natural Resources 264 
Built Environment 265 
Operating Sectors 267



Contents ❖  ix

Spirit of Hospitality and Cultural Resources 273
Matching Supply with Demand 278
Summary 283
Key Concepts 283
Internet Exercises 283
Question for Review and Discussion 284
Case Problems 284

CHAPTER 13 Measuring and Forecasting Dem and 285

Introduction 286
Why Demand Is Important 286
Demand to a Destination 286
Measuring Demand 288
Projection Methodology 290
Summary 296
Key Concepts 297
Internet Exercises 297
Questions for Review and Discussion 298
Case Problems 298

CHAPTER 14 Tourism's Economic Im pacf 299

Introduction 300
Tourism's Economic Impact: An International Perspective 300
Comparing International and Domestic Expenditures 302
Optimization 304
Economic Multipliers 312
Tourism Satellite Accounts 318
Summary 321
Key Concepts 323
Internet Exercises 323
Questions for Review and Discussion 323
Case Problems 324
Endnotes 324

CHAPTER 15 Tourism Policy: Structure, Content, and Process 325

Introduction 326
Tourism Policy: A Definition 326
The Focus of Tourism Policy: The Competitive/Sustainable Destination 328
The Major Parameters of Tourism Destination Management 329
Tourism Policy: Structure, Content, and Process 335
The Process of Tourism Policy Formulation 339
Translating Policy into Reality 343
Formulating Policy to Deal with Crises 343
Summary 345
Key Concepts 345
Internet Exercises 345
Questions for Review and Discussion 346
Case Problem 346
Endnotes 346



CHAPTER 16 Tourism Planning, Development, and Social Considerations 348

Introduction 349
Planning for a Competitive/Sustainable Destination 349
The Nature of Tourism Planning 351
Relating Tourism Planning to Tourism Policy 352
Why Tourism Planning Is Necessary 355
The Planning Process 356
Coals of Tourism Development 358
Obstacles to Development of Supply 360
Political Aspects of Tourism Development 361
Development of Tourist Potential 364
Summary 368
Key Concepts 369
Internet Exercises 369
Questions for Review and Discussion 369
Case Problems 370

CHAPTER 17 Tourism and the Environment 371

Introduction 372
Does Tourism Threaten the Environment? The UNEP/UNWTO Position 372
Major Challenges Facing the Achievement of Sustainable Tourism 381
Ecotourism: Common Terms Used 386
Travel Organizations' Efforts 389
Summary 391
Key Concepts 391
Internet Exercises 391
Questions for Review and Discussion 392
Case Problems 392
Endnotes 393

PART 5
ESSENTIALS OF TOURISM RESEARCH AN D  MARKETING 395

CHAPTER 18 Travel and Tourism Research 396

Introduction 397
Types of Tourism Research 397
The Travel Research Process 400
Sources of Information 402
Exploratory Research 404
Basic Quantitative Research Methods 404
Who Does Travel Research? 409
The State of the Art 412
Travel and Tourism Research Association 413
Summary 414
Key Concepts 414
Internet Exercises 414
Questions for Review and Discussion 415



Contents v  xi

Case Problem 415 
Endnotes 415

CHAPTER 19 Tourism Marketing 416

Introduction 417 
What Is Marketing? 417 
Marketing Concept 417 
The Marketing Mix 418 
Market Segmentation 434
Marketing Planning: The Tourism Marketing Plan 439
Joint Marketing Efforts 440
Summary 440
Key Concepts 441
Internet Exercises 441
Questions for Review and Discussion 442
Case Problem 443
Endnotes 443

PART 6
TOURISM PROSPECTS 445

CHAPTER 20 Tourism's Future 446

Introduction 447
Tourism in the Third Millennium 447
World Tourism Forecasts for 2020 448
The Nature of Future Growth 448
Leisure, Tourism, and Society in the Third Millennium 450
New Realities—New Horizons: Global Forces Impacting the Future of Tourism 450
The Tourist of the Future 460
Managing the Future Effectively 466
Summary 466
Key Concepts 467
Internet Exercises 467
Questions for Review and Discussion 468
Case Problem 468
Endnotes 469

Selected References 471 
Glossary 481 
Index 487


