Content

1. About the NaturNet Plus project 9
L1 INTFOTUCTION. ...ttt bbbt b bbbt e e 9
1.2 CONSOITIUM ...ttt bbbttt e e bbbt b e e e e e e 9
1.3 MaAIN ODJECLIVES. .....ceiiiiiieciese ettt et e s e s re et eeneesteenaeaneesneeneenneenres 10
14 WVOTKTIOW. ...ttt bbb bbb 10
2. NaturNet Plus Tools 13
2.1 BizBiz «nm " " a 13
2.2 GeoGamingand GeoHosting 13
2.3 Metadata Catalogue MICKA version 3.0 15
2.3.1 Methods for metadata editing...... .16
2.3.2 Concept of work with spatial data 17
2.3.3 Concept of work with key names.. 18
2.3.4 Support of the INSPIRE project.... 18
2.3.5 Catalogue service...........ccccevervennn. 19
2.3.6 Extensions .20
2.4 HSlayers.... 21
25 PyWPS....... 24
2.6 Geohosting 25
2.6.1 DataMan.... 26

26
2.6.3 Usage of MapMan composition ® Teredit.........cccoveiiiiiiiiiii i .28
2.7 Alctdddtd extractor e 28
2.8 IMOOTIE. ...ttt 30
2.9 NaturNet Redime Uniform Resource Management...........c.coovvvreeieneieneneneseseenns 30
2.00 JANTEOK ...ttt bR bbb 32
R V- L ST TR U TSP PP PRTP 33
3. Training Platform 37
3.1 Initial version of the platform from the NaturNct-Redime project 37
3.2 NaturNet Uniform Resource Management (URM)............ccccceeueee. 39
3.3 USEIr COMMUNITIES. ....oviiiiiiiiiiiieieeeeie e 40

NaturNet Plus 3



3.4 USerexpectations..........cccuverrieeienene e
3.5 Basiccomponents ofthe NaturNet Plus architecture
3.5.1 Authorisation and Authentication Tools.......................
3.5.2 Library ., )

3.5.3 Information management tools

3.5.4 Discovery and visualisation......

3.5.5Social space.......ccccceeereiiiiinnnns
3.5.6SIMpleCMS.........cccoovvvvveeiiee

3.5.7 Video lecture tool BizBiz...........

4. Destination management - pilot regions

4.1 Podyji National Park...........ccccoceoriiinnniiienennen,
4.1.1 LOCAl ATEa......coiiiiiiiiiieeseee s
4.1.2 TOUNISES. ..ot
4.1.3 Management of the Park.....................
4.1.4 Forest Management...........cccccoeveeinnnnns
4.1.5 Natura 2000..........cccoevvriniiiiiiiiiiinn,

4.1.6 Information System...........c.ccoceevvnennen.

a»2 Ligatnc
4.2.1 Local Area......ccccceovveieieieieneieeeenns

4.2.2 Information System..........ccccoevevveeennn.
4.2.3 Support fortourism............cccccevevvenenne.
4.2.4 Market strategy........cccocevervreninennnnnnn,
4.2.5 SWOT AnalysiS.....cccccoeviviiieiiieiieeninnns
4.2.6 Ligatne's web Site..........ccccvvvveiveinenenn
4.2.7 Datacollection...........cccccceoniniiinnnnnn.
4.3 PArgauja.......ccccccceeveieiiieieeie e
4.3.1 Information System...........c.ccocvvvrvnnnnn.
4.3.2 Support for tourism.........ccccceeeeevvreenne.
4.3.3 Description ofthearea...........c.............
4.3.4 Market strategy........cccoceverereniresnnnnnn
A.3.5TOUNSES. ..ot
4.3.6 SWOT ANalysiS.......ccceevverveiienieireinnnnns

4 NaturNet Plus

40
41
42
43
43
44
46
A7
49

53

53
53
95
57
57
58
60
61
61
63
63
63
64
65
66
66
67
68
68
69
69
70



4.3.7 Website.............
4.4 Saulkrasti..........

4.4.1 Saulkrasti municipality

4.4.2 History...............
4.4.3 Website..............

45 Siauliai...............

45.1 Thearea.............

4.5.2 Information system......

4.5.3 Support for tourism.....

4.5.4 Market strategy.
4.5.5 Tourists..............
4.5.6 SWOT Analysis
4.5.7 Website..............
4.6 Siauliai County
4.6.1 Thearea.............
4.6.2 Akmené.............

4.6.3 Information system......

4.6.4 Support for tour
4.6.5 Website..............

4.7 JOoNiSKIiS...ouuvuueeeeerinnnns

ism.....

4.7.1 Information system......

4.7.2 Support for tour
4.7.3 Market strategy.
4.7.4 SWOT Analysis
4.7.5 Website..............
4.8 Kelme.............

ism.....

4.8.1 Information system......

4.8.2 Support for tour
4.8.3 Website..............

4.9 Pakruojis........cccccuvnen.

ism.....

4.9.1 Information system......

4.9.2 Support for tour
4.9.3 SWOT Analysis

ism.....

NaturNet Plus

5

70

/1

12
13
15

76

7
.80
81
81
.82
.83
.84

85

.85
.89
.90
.90
91

91

92
.92
92

93

.93

94
94
95
95
96
96
96
97



4.9.4 Website .97

4.10 Radviliskis 98
4.10.1 Information system .98
4.10.2 Support for tourism .99
4.10.3 SWOT Analysis .99
4104 Website.... .99
411 Al TEIME. ..ot 100
4.11.1 ANTTEIME AT.....ciiiiiiiiiiesie e 100
4.11.2 Market Strateg).........ccoveurmmnirinininsiessss s ) . 101
4.11.3 INfOrmation SYSEM........c.ccviiiiieie e _ 101
4.11.4 SWOT ANAIYSIS.....ccoiiiiiiiiciecee e 102
A4.11.5 WWEDSITE....oiiiiiiiiece e 102
4.12 Retezat Massif/ Retezat National Park.............c.ccocoovviiienenn, 103
4.12.1 History and Land USE..........cccccvevieiiieiieiecie e 103
4.12.2 TREAIA. .. ccueeieeeie ettt ....104
4.12.3 INTOrmation SYSIEML........ccoiiiiiieiesie e ....104
4.12.4 SUPPOIt TOr TOUFISM...ccviiiiiieeee e ...105
4.12.5 Market Strategy.......ccooereririieieeie e ee s ....105
A.12.6 TOUFISES. ...ttt ....106
4.12.7 SWOT ANAIYSIS.....coiiiiiiie et ....107
4.13 West Stara Planina..........cccccoeiviiiiiiiiciic e 108
4.13.1 The region asatouriStarea...........ccccceevevveiieiiesie e, 108
4.13.2 Professional profile..........cccoovieiiiiieiec e 109
4.13.3 Income and sources of income ofthe households in the region 110
4.13.4 Natural heritage, species and habitats...........c.c.cccocvvveriviieieennenn, 111
4.13.5 SUPPOIt FOr TOUFMISIM ..ottt

4.13.6 TOUriSt OPPOITUNITIES......ccvveiieiiie e

4.13.7 InfOrmation SYStEM.........cccvvieiieiesiese e

4.13.8 Market Srategy.........ccccveiiiiiieiie e 114
4.13.9 Visitors profile........cccooeieeiie e 115
4.13. 10 SWOT ANAIYSIS.....oiiiiiiiiiiiieiesie et 116

6 NaturNet Plus



