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We recommend the Longman
Business English Dictionary
to accompany the course.
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information or contact your
local bookshop.
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Market Leader New Edition reflects the fast-changing world of -
business with thoroughly updated material from authentic
sources such as the Financial Times. The new edition retains

the dynamic and effective approach that has made this course
so successful in business English classes worldwide.
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NEW FOR TEACHERS -
Create your own class tests quickly and easily with the
TEST MASTER CD-ROM. —
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Find out more about the course and access resources such as -
topic-related links for every unit. Receive new ready-made -
lessons every week when you subscribe to the Market Leader
Premier Site. i
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