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Market Leader New Edition reflects the fast-changing world of 
business with thoroughly updated material from authentic 
sources such as the Financial Times. The new edition retains 
the dynamic and effective approach that has made this course 
so successful in business English classes worldwide.
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• All New -  Detailed teacher’s notes

• All New -  Business briefs for each unit

• All New -  Text Bank of extra reading texts

• All New -  Resource bank of photocopiable activities

The new Intermediate level also has a new video featuring seve
films that relate to the language, skills and issues 
new course book. It is supported by a separate Video I

Market Leader delivers a complete teaching solution for the 
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students.
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