CONTENTS IN BRIEF

SECTION ONE
INTRODUCTION 2

CHAPTER 1 CONSUMER BEHAVIOR AND MARKETING STRATEGY 4

SECTION TwoO
EXTERNAL INFLUENCES 28

CHAPTER 2 CROSS-CULTURAL VARIATIONS IN CONSUMER BEHAVIOR 30

CHAPTER 3 THE CHANGING AMERICAN SOCIETY: VALUES AND
DEMOGRAPHICS 66

CHAPTER 4 THE CHANGING AMERICAN SOCIETY: SUBCULTURES 94
CHAPTER 5 SOCIAL STRATIFICATION 118

CHAPTER 6 GROUP INFLUENCES ON CONSUMER BEHAVIOR 142
CHAPTER 7 GROUP COMMUNICATIONS 162

CHAPTER 8 HOUSEHOLD CONSUMPTION BEHAVIOR 186
SECTION Two CASES
CAsEs 2—1 THRU 2-10 208

SECTION THREE
INTERNAL INFLUENCES 234

CHAPTER 9 PERCEPTION 236

CHAPTER 10 LEARNING, MEMORY, AND PRODUCT POSITIONING 268
CHAPTER 11 MOTIVATION, PERSONALITY, EMOTION, AND SELF-CONCEPT
CHAPTER 12 LIFESTYLE 326

CHAPTER 13 ATTITUDES AND INFLUENCING ATTITUDES 354

298



xii

CONTENTS IN BRIEF

SECTION THREE CASES
CASES 3-1 THRU 3—-10 383

SECTION FOUR

CONSUMER DECISION PROCESS 402

CHAPTER 14
CHAPTER 15
CHAPTER 16
CHAPTER 17
CHAPTER 18

CHAPTER 19

SITUATIONAL INFLUENCES 404

CONSUMER DECISION PROCESS AND PROBLEM RECOGNITION
INFORMATION SEARCH 442

ALTERNATIVE EVALUATION AND SELECTION 466

OUTLET SELECTION AND PURCHASE 486

POSTPURCHASE PROCESSES, CUSTOMER SATISFACTION, AND
CUSTOMER COMMITMENT 512

SECTION FOUR CASES
CAses 4-1 THRU 4-8 534

SECTION FIVE

ORGANIZATIONS AS CONSUMERS 548

CHAPTER 20

ORGANIZATIONAL BUYER BEHAVIOR 550

SECTION FIVE CASES
CASES 5-1 THRU 5-3 575

SECTION SIX

CONSUMER BEHAVIOR, MARKETING PRACTICE, AND SOCIETY

CHAPTER 21

CONSUMERISM, REGULATORY ISSUES, AND
CAUSE MARKETING 584

SECTION Six CASES
CASES 6-1 THRU 6-4 610

APPENDIX A CONSUMER RESEARCH METHODS 620

APPENDIX B CONSUMER BEHAVIOR AUDIT 628

NAME INDEX

CASE INDEX

635
639

SUBJECT INDEX 640

422

582




