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Abstract

We study price discrimination in a monopolistic software market. The monop-
olist charges different prices for the upgrade version and for the full version. Con-
sumers are heterogeneous in taste for infinitely durable software and there is no
resale. We show that price discrimination leads to a higher software quality but
raises both absolute price and price per quality..This price discrimination does not
increase sales and it decreases the total number of consumers compared to no dis-
crimination. Finally, such discrimination decreases consumers’surplus but increases
the developer’s profit and social welfare that attains the social optimum in the limit.

Abstrakt

V €lanku analyzujeme cenovou diskriminaci na monopolnim softwarovém trhu.
Monopolista nabizi rozdilné ceny za upgrade a za plnou verzi. UZivatelé jsou hetero-
genni ve vnimani softwaru, ktery ma nekone¢nou trvanlivost a ktery neni uréeny na
dalsi prodej. Ukazujeme, Ze cenova diskriminace vede k vyssi kvalité softwaru, ale
zaroveri zplisobuje rdst ceny, i rlist ceny za jednotku kvality. Tato cenova diskrimi-
nace nezvysuje prodej a sniZuje celkovy pocet uZivatell v porovnani s variantou bez
diskriminace. V neposledni fadé, tato diskriminace sniZuje uzivatelsky prebytek,
zvySuje profit firmy a celkovy spoleensky blahobyt se limitné blizi optimu.
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