
our
own
on opened the first Wal-Mart in 1962, 
signs right on the front of the store, 
ss" and “Satisfaction Guaranteed.” 
a bargain better than Sam Walton. Low 
tomer satisfaction are the foundations 
' company, but Sam built something 
it foundation-something we call the 
iture.” It’s a culture that values people, 
imwork, caring and just having fun.

I-Mart is a place where the customer 
ays comes first. You are the reason 
2 here, and everything our associates 
rery day, is done to help you find 
you want at the lowest price possible.

ociates take pride in their service to 
y are empowered to make most 

• service decisions on the spot.
iplete satisfaction is our goal!
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'dyour customers’ expectations. Give 
vhat they want - and a little more, 
m know you appreciate them.”
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