
Contents

Acknowledgements ix
List of Figures and Tables x .

Introduction i
i Making Sense of China’s Authoritarian Resilience 

UnderXijinping 1
2 Market Authoritarianism and Online Thought Work 4
3 The Revitalization of Party Media 7
4 Online Thought Work as Authoritarian Signaling 9
5 Mischaracterizing Hong Kong: The “Newspeak” of a 

Neo-propaganda State 12
6 The Plan of the Book 13

2 China as a Post-propaganda State: The Erosion of Market 
Authoritarianism in the Age of Social Media 16
1 Introduction 16
2 Market Authoritarianism: How Media Marketization Sustained 

Authoritarianism in China 17
3 China’s State-media Relationship in the Age of Social Media: 

The State Losing Both Control and Influence 24
4 Chapter Conclusion 32

3 Regaining Control, Reclaiming Influence: Xi Jinping’s Grand Strategy 
for Taming Social Media 34
1 Introduction 34
2 Setting the Stage for the New Leader: The Intensification of Online 

Censorship Targeting Social Media 36
3 Conceptual Developments of Xi Jinping’s Thought Control Strategy 

(2013-2014) 40
3.1 Showing True Colors: Main Melody, Positive Energy, and 

"Grand Propaganda,> 40
3.2 Social Management and Cultural Management: Xi Jinping’s 

Blueprintfor Thought Control on the Internet 43
4 Instituting and Substantializing Xi Jinping’s Thought Control 

Strategy on the Internet 44
4.1 Centralizing the Command Structure of the Cyber 

Affairs System 44
4.2 Regaining Control: The Proposition of aCyber Sovereignty” 46



c 2 t

7 Examining Framing Techniques of “Mainstream” Discourses on 
WeChat 120
7.1 The Discursive Strategies of Reification and 

Dissimulation 120
7.2 The Discursive Strategy of Legitimation 121
7.3 The Discursive Strategies of Unification and

Fragmentation 121
8 Chapter Conclusion: The Prevalence of “Feel-good” Propaganda in 

Xi’s China 124
•

6 China’s Online Thought Work as Authoritarian Diplomatic
Signaling 126
1 Introduction 126
2 Costly Signals and Credible Information: A Literature Review 128
3 Conceptualizing Beijing’s Authoritarian Diplomatic Signaling on 

Social Media 133
4 Identifying and Measuring Beijing’s Diplomatic Signaling on 

WeChat 137
4.1 Measuring the Information Coordination Costs 137
4.2 Measuring the Domestic Audience Costs 138
4.3 Dataset for Empirical Analyses 138
4.4 Case Studies for Empirical Analyses 140

5 Beijing’s Diplomatic Signaling During the Intensified US-China 
Trade Disputes (May 2019) 141
5.1 Comparing Operational Patterns of Beijing's Diplomatic 

Signaling 142
5.2 Comparing Beijing's Information Coordination Costs for 

Handling Trade Dispute Incidents 144
5.3 Comparing Beijing's Domestic Audience Costs Generated by 

Trade Dispute Incidents 145
6 Chapter Conclusion: Diplomatic Signaling for Domestic 

Purposes 153

7 Misrepresenting Hong Kong: China’s Disinformation Against the 
Rallying Cry for Democracy 156
1 Introduction 156
2 Beijing’s Early Responses to the Anti-Extradition Bill Movement 

in Hong Kong 158
3 June-August 2019, a Critical Juncture 160
4 Shifting Approaches of China’s Online Influence Operations 

Targeting the Hong Kong Protests 163



2
 

E2
 

oD

5 Traitors, Flag Guardians, and Azhong Gege: Disinformation with 
Chinese Characteristics 170

6 Chapter Conclusion 177

8 China as a Neo-propaganda State 179
1 Marketized Ideological Work Matters 181
2 Ideological Work Going Abroad 183
3 A Call for Future Research 184

References 187
Index 222


