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MARKET
The latest releases from Laufen,
Wilkhahn, Montana and more

15 Senso Making seamless flooring sustainable
20 Material Bank Acoustic building blocks 

for interiors

ONES TO WATCH
26 Studio Dennis Vanderbroeck

Framing fleeting moments
34 Joar Nango Indigenous-influenced

community-building
40 We Are Ona Shaking up fine dining
48 Matire Noire Synaesthetic spatial experiences

of
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1.1

THE CONVERSATION
How can retailers make spaces for shopping more 
meaningful? A discussion with VML Intelligence’s 
Marie Stafford and Aim Architecture s Wendy Saunders

LOOK BOOK
From activism on (and off) the stage to rewilded hospitality

INSIGHTS
84 How airports are making it harder to leave
94 The fashion brands cementing themselves 

as content creators
104 Working from (someone else’s) home

MOOD BOARD
Perception-challenging concepts from the worlds 
of fashion, art, travel, mobility and more

CASE STUDY
Masonprince’s exploration-inducing brand universe

TAKEAWAYS
Facts and figures on experience-led environments


