
Content:
C o n te n t : ...................................................................................................................................................................... 5
1. I n t r o d u c t io n .........................................................................................................................................................6
2. IT S  d e s ig n  m e th o d o lo g y ................................................................................................................................7

2 .1  IT S  a r c h i te c tu r e .........................................................................................................................................7
2 .2  P e r fo rm a n c e  p a r a m e te r s ........................................................................................................................9
2 .3  E x a m p le  o f  IT S  c l u s t e r s ......................................................................................................................11
2 .4  IT S  m a rk e t  p a c k a g e s ............................................................................................................................13

3 . M a th e m a tic a l to o ls  fo r  IT S  m o d e l l i n g ................................................................................................ 14
3.1  P e r fo rm a n c e  p a ra m e te rs  e s tim a t io n ...............................................................................................14
3 .2  B a y e s ia n  id e n tif ic a tio n  m e th o d o lo g y ........................................................................................... 16
3 .3  C o m p le x  p ro b a b ilis t ic  m u lti-m o d e ls  fo r  la rg e -sc a le  s y s t e m s .......................................... 17
3 .4  T h e  m e th o d o lo g y  o f  d a ta  r e d u c t io n ............................................................................................... 19
3 .5  C la s s if ic a t io n  a n d  s w itc h in g  p ro b le m s ........................................................................................21
3 .6 . F u z z y - l in g u is tic  a p p ro x im a t io n ..................................................................................................... 23
3 .7  M u lti -m o d e ls  d a ta  f t i s io n ................................................................................................................... 2 4
3 .8  M u lti -m o d e ls  d a ta  c o m p a r is o n ........................................................................................................2 6

4 . IT S  e ffe c tiv e n e s s  a s s e s s m e n t .................................................................................................................. 28
4 .1 . IT S  e f fe c tiv e n e s s  d e f in i t io n .............................................................................................................28
4 .2 . IT S  Im p a c ts ’ a s s e s sm e n t a n d  e v a lu a t io n ...................................................................................29

5 . C o n c lu s io n ......................................................................................................................................................... 30
6 . R e f e r e n c e s .........................................................................................................................................................32


